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Community Values Youth is linked to other external assets. Children and teens will 
feel valued by the community when adults provide them with opportunities to make 
meaningful contributions, programs that help them make constructive use of their 
time, and support so that they feel important to the people in their world. The more 
effective that we are as a community at building assets in general, the more effective 
we will be at raising the levels of this asset. 
 
This article was provided courtesy of Project Cornerstone’s Asset-a-Month program. 
For more information, visit www.projectcornerstone.org.  
 
Activities 
 
The activities below are a starting point to help adults find ways to show youth that 
they are valued and appreciated. 
 
For families 

• Many programs young people enjoy are created and maintained by the 
community(e.g., libraries, parks, and playgrounds). Make sure your children 
understand that these resources are available because the community cares 
about them! 

• Your children can participate in community life! Help them identify issues that 
affect young people. Write letters to newspapers or government officials about 
ways to address their concerns.  

• Encourage your children to write letters of thanks to the organizations and 
businesses that treat young people well. Doing so will encourage them to 
continue their efforts. Your child’s letter may be publicly displayed. 

 
For all adults 

• Remember to treat all young people with respect, and take their ideas and 
suggestions seriously. 

• If you work in a business, train your staff to treat young people respectfully. 
Make sure that your policies are youth-friendly. If your business serves adults 
who may have children with them, make sure the space is inviting and provides 
age-appropriate activities. 

• Celebrate youth who help your organization daily. 
• Attend and contribute to local government meetings to make sure that the 

needs of young people are being addressed. 
 
At school or in youth programs 

• Ask businesses in the community to show support for your program. In addition 
to financial donations and sponsorships, they can display artwork, host tours of 
their facility, or find other ways to show that they care about the youth in the 
community. (Doing so makes good business sense—today’s kids are tomorrow’s 
customers!) 

• With older children and teens, discuss whether the community has good places 
for kids and teens to hang out, and if there are more positive opportunities for 



 

younger kids than for older ones. Use the results to create an action plan to 
make adults in the community more aware of the issue. 

• Invite important members of the community to attend shows and events. 
 

AUGUST Asset of the Month: Caring Neighborhood! 
If you or your organization can share ideas for positive, creative activities for young 
people, please contact us at (408) 351-6482 or by email at 
info@projectcornerstone.org.  
 
About the Asset-a-Month Program 
The goals of the Silicon Valley Asset-a-Month program are to help align adults 
throughout our diverse community in their efforts to promote positive youth 
development by fostering developmental assets. For more information about the 
Asset-a-Month program, contact Project Cornerstone at (408) 351-6482 or 
info@projectcornerstone.org.  


